SUNY Orange 2010 Sustainability Teaching Guide 


	Topic of Lesson
	Marketing Professionals: Being Ethically and Socially Responsible

	Course Title 


	Problems in Marketing – MKT 204 

	Posted by/ 

person to contact
	Professor Brenda L. Capuano

	Instructor comments/ rationale as to how/why this topic fits into course
	Once I introduce myself, the syllabus, and the course, this is the Introductory Topic in Problems in Marketing. Every marketing professional needs to understand the importance and relevance of conducting themselves ethically and sustaining the integrity of our Earth.

	Concept/topic to teach
	Professional ethics and social responsibility

	Learning outcomes
	At the end of each activity, students will be reminded of the importance of the concepts of social responsibility and review ethical behavior.

	Reading Assignment
	The SUNY Orange Student Handbook, Mission, Vision, and Values Section.

	Preparation 

Materials

Time
	New Belgium Brewing Company Case Study Video

“Guidelines for Making Ethical Decisions” sheet from Intro to Business Ch.2
30 minutes of viewing video and review of guidelines sheet 45 minutes of activity and classroom discussion.

	Activity

Introduction

Activity

Closure
	“The Green Classroom” 
View the video and review sheet. Intro team dynamic.

The students will develop a plan for making a truly holistic green classroom.

The students will present their plan to the class for each team.

	Assessment/evaluation or follow up
	The students will observe and make suggestions to improve each plan. The class will them demonstrate ethics and social responsibility by going global in terms of our campus on this very topic.

	Relationship to sustainability
	This lesson shows that social responsibility starts with the individual and develops universally.


